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There’s no air of anxiety about the market coming from

Jenson, lending credibility to the partnership’s origin as a
= proactive strategic move rather than a reactionary one. In
SERSCeN s s s T : addition to offering a tier-system of concierge services for
buyer's—the higher the price of the home, the more hours of

T H E \.J E N SO N o services offered—buyer's agents can take advantage of Striker
o | PROGRAM: VIP CONCIERGE ; "
2 — services to tour properties.
PRICE _PO INT: $1 MILLION+ “We're professional,” says Jenson. “We know the market

CONTACT - : thejensongroup.com; better than anyone else and we bend over backwards for
702/255-8252 5 strikervip.com everyone. Why not give a helicopter tour over The Ridges

or MacDenald Highlands and jump in 2 limo to go look

at homes? We're in Vegas. Let's have fun while we're looking

at property.”
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